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Glen Bolger is one of the Republican Party's leading political strategists and pollsters. He is a
partner and co-founder of Public Opinion Strategies, a national political and public affairs
survey research firm whose clients include leading political figures, Fortune 500 companies,
and major associations. Public Opinion Strategies has 17 U.S. Senators, eight governors,
and more than 40 Members of Congress as clients.

Roll Call newspaper, a newspaper that covers Capitol Hill, noted Glen “has quickly emerged
as the pollister of choice for House and Senate Republicans.”

In 2009, Glen served as pollster to Bob McDonnell’s come-from-behind Gubernatorial win in
Virginia. For his work on that campaign, Glen was named the “Pollster of the Year” by the
American Association of Political Consultants. During 2008, Glen handled polling for three
winning Senators, including the special election of Roger Wicker of Mississippi and freshman
Senator Mike Johanns. Overall, Glen polls for nine U.S. Senators, five Governors, and thirty
Members of Congress.

In the 2006 elections, Glen handled the polling for two winning Senate campaigns, including
Bob Corker of Tennessee, three winning Governor’s races, and five new Republican
Members of Congress.

In 2004, Glen handled the polling for six winning Senators, including John Thune of South
Dakota, Richard Burr of North Carolina, Jim DeMint of South Carolina, Arlen Specter of
Pennsylvania, and Jim Bunning of Kentucky. Glen also polled for 27 members of Congress,
including four freshmen.

For its work in the 2002 elections, Public Opinion Strategies won the “Pollster of the Year”
Campaign Excellence Award from the American Association of Political Consultants.

Roll Call has noted for three election cycles that Glen was one of the “Money 20"—
consultants in both parties who make a difference.

In state legislative races, Glen has polled for successful Republican legislative candidates in
Alabama, Georgia, Nevada, New Mexico, North Carolina, Ohio, Oklahoma, Oregon,
Pennsylvania, South Carolina, South Dakota, Virginia, and Washington State.

Glen's corporate polling experience includes crisis management polling for some of the top
issues in recent years, as well as image and message work for major clients such as Wal-
Mart, BlueCross BlueShield of Florida, Tyson Foods, BNSF Railway, Catholic Health
Association, Campaign for Tobacco Free Kids, and numerous Fortune 500 companies.

Prior to co-founding Public Opinion Strategies, Glen was the Director of Survey Research &
Analysis for the National Republican Congressional Committee, the political arm of the
House Republican Conference. Glen is a graduate from The American University in
Washington, D.C. Glen and his wife Carol have three daughters.





